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Cocktail time... Almost!
In Ginza Kyori

All the hustle of the Missima / W rivalry
had kept Kyori busier than ever. The
constant shoots, most of the time on
location, were taking their toll on the
self-proclaimed most popular model in
the world. Natalia and her team of
publicists were coming up with more
and more unusual places fo photo
shoots. From the vastness of the
Nevada desert near Las Vegas, to
bizarre amusement parks and remote
exotic locations, Natalia was always
looking for shocking venues that could
potentially upstage W’s very creative
campaigns. So, desperately needing a
break, Kyori decided to fly back home
for a nice long visit with her acolytes
and the rest of her clique, however a
star stays a star no matter where she
goes.

Only an hour after she dropped her
load of luggage on the floor of her
posh Tokyo pad Paris was already
calling. Not taking no for an answer,
Natalia didn’t care about the meaning
of the word “vacation”, Kyori soon
found herself, pretty much against her
will, on location in Kobe shooting the
next Missima campaign. Not too
happy about this she still managed to
shine for what would become one of
the most memorable  publicity
campaigns Missima would ever put
out.

Swam-like grace personified.
In Poesie Sans Couleur Vanessa

With her picture appearing in every
major city due to the highly
successful W ad campaigns she had
been a part of , Vanessa Perrin had
fast become the most photographed
girl in the world. No one could have
ever hoped for a better success story
so early in a modeling career yet,
she was about to be offered a once-
in-a-lifetime opportunity that would
make her previous achievements
pale in comparison.

Selected by the Chambre de Ia
Haute Couture de Paris to be this
season’s official model, her stunning
features would grace the covers of
countless fashion publications, from
magazines to official show programs
and couture catalogues. Silently
screaming inside as her sister read
the elegant letter from the President
the la Chambre, she could barely
contain her enthusiasm.

Bestowed with this great honor,
Vanessa would soon join a very
selected club of exquisite ladies, rare
creatures hand picked by the finest
to represent the crown of Parisian
Couture. Now, her delicate, swan-
like character would be immortalized
for future generations to gaze upon.
A true fairytale story!




Celebration, Royalty Style.
In A Fashionable Life Vanessa

The Perrins, one of the highest raking
families in Monaco, is well known for
the lavish, extravagant functions they
host and their annual Christmas
Charity Ball is the event of the year for
the entire European elite. This year
would be even more important since
rumor had it that not only would famed
models Adele Makeda and Vanessa
Perrin attend, but that Bollywood star
Isha would make an appearance too.

Verongiue and Vanessa's parents
where thrilled by all the publicity and
judging by the RSVPs they had
received, the Perrins knew the Ball
would be the best ever. They knew
they could count on the generosity of
their many relations to donate millions
of dollars to help needy kids for
Christmas.

Happy Holidays to all!




Something Cool™

Something Sexy™

Isham
Close-up™ Doll

Cool is hot!

As she sat in her director chair
waiting for the shoot to begin, Isha
was becoming energized and keyed
up. Everything had to be just right
and she knew it. Today was her big
debut as a European celebrity.
Today she was doing her first shoot
for W!

She was ecstatic when Ms. Perrin
approached her with the project and
she quickly accepted after reading
the script. The commercial was
going to be amazing and she was
thrilled at the thought of being the
star. The concept of “lounge
culture” was new to her but this
whole Royaltini thing sounded like
such a coal place that she simply
couldn't wait to see it all come
together.

Before she knew it, the director had
shouted “CUT!" a few times and the
principal photography was done.
Isha hoped it would go on forever.
She was so totally into it and
couldn’t remember ever having this
much fun on a set in India. Isha was
becoming really immersed in W and
her new found friends. She knew
she had made the right choice to
join Ms. Perrin’s team, not only had
she found a new employer, she had
formed a family-like bond that would
last forever.

Adele Makédae
Close-up™ Doll

Eagle Eyed Sex Kitten.

As soon as she noticed the pink
turban going around, she knew
something was wrong. No one had
told Adéle that a new model had
been hired for the shoot. Only
Vanessa, Isha and herself where to
star in this commercial. The stage
was set and lighting crews were
performing last minute adjustments
to ensure the proper mood in the
lounge. She suddenly felt a cold,
hard, calculated stare and knew
immediately who it was. There was
trouble for her and her friends.
Kyori Sato was in the house and she
had to go immediately.

After warning her sister, Adéle
called out Kyori's name to confront
her only to see the star of mischief
make a quick exit. Adele quickly
assessed how much the nasty spy
would have seen, knowing that she
would high tail it back to Natalia. W
was in big trouble. A few moments
later though, as the camera started
rolling and the lure of the set took
over, her worries disappeared and
the magic happened. It was obvious
that this commercial was going to
be huge and would be talked about
around the world!




Something Hot™

Gliterrati™

Kyori Satom

Close-up™ Doll

Hot and Sour!

Furious that in spite of all her efforts
Isha had decided to sign with the
competition, Natalia Fatalé was
totally beside herself. What an
insult this was and she simply did
not understand why despite an offer
more generous than W's, she had
lost this potentially high profile
spokeswoman. She would have to
rely on Kyori more than ever to
insure Missima's success from now
on. However, more pressing
matters than her current diatribes
were at hand. She desperately
needed to know what was
happening on the W set and Kyori
was the only ace she had that could
discreetly blend into the crowd and
steal a look at the concepts that
would be publicized in W's upcoming
campaign.

Soon, clad in hot 60's garb of her
own, La Sato entered the lounge as
discretely as she could and started
taking notes. Unfortunately, her
disguise fooled no one, especially
not Adéle Makéda, who soon called
her bluff and had her running for the
door. As fate would have it, she still
managed to gather enough
information and she  knew
immediately that her boss didn't
stand a chance; the W campaign
would be an enormous hit! The
self-proclaimed owner of Missima
would be red with rage!

Véronique Perrine
Dressed Dall

Véronique is All that Glitters!

The Royaltingy Lounge was
oustanding! It was as if time had
stood still and the early B0's
were here again. From the
velvet covered wall paneling to
the luscious golden lighting
fixtures, the soundstage oozed
the flavours of the period.
Véronique was delighted as well
as amazed that her designers
had managed to do so much in
so little time. The filming of W's
latest commercial spot and the
following launch party would be
one of the coolest ones she had
ever organized.

When the shoot started
Véronique was over the top with
excitement. Her sister, friends
and everyone involved in the
project were dolled up like sultry
lounge lizards. The entire set
was ‘jumpin’! Her dreams were
coming alive and her pulp fiction
fantasies were finally
materializing in front of her eyes!




My Precious™

Dressed to Thrill™

Luxury Weanrm
Fashion
Convention Exclusive

Snft and cuddly, precious
“tle friend

How could she not fa!! in love
with t7 vwhen Isha offered the
little stuffed hear to Véronique
as a good luck gift on tne ﬁrst.
day of shooti:w, somecne quickly
christened it “Bearonique™ It
wasn't long before the little pink
tweed bear uccame the MZsCol
on the Royaltini set!

For Veéroniquc =r7 e rest of
the W crew, this simple little
token of friendship fiom Isha
quickly became laced with the
memory of a great day.
Bearonique  would  forever
represent that when pt_aople who
share the same passion come
together and put forth their best
work, the perfect recipe for
success is created!

Luxury Wearm
Fashion

A Vintage Wardrobe is a
must

Costume Design was key! The
message delivered in the
commereial depended on it.

Véronique Perrin sought out only
the best designers when she
came up with the Royaltini
Lounge Concept and of course,
she got them! From great flared
coats to swinging dresses,
everything had to be perfect.
She took a no holds barred
attitude towards making sure
everything was beyond
perfection and it paid off. The
commercial was an instant
success. A real “tour de force”!




